
The Neighborhood
Co-op Campaign 



boost your health campaign 
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This is our



Product Profile
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SWOT Anaylsis
 

Location, easily accessible
Reputation within the community
Customer service
Distinguished design
Locally sourced products
Strong brand community
Environmentally friendly
Open everyday 

 Growing interest in environmentally friendly
products
Growing interest in supporting small
businesses and local farms
Potential growth through app/online ordering
Additional locations
Use social media to create awareness/buzz

Higher prices than most grocery
stores
Only one location
Social media presence
No app
No delivery service
Low advertising budget

Inflation- rising costs of goods
Emerging and existing competition
Economic environment - interest rates
Saturated Market - product is no
longer on demand due to multiple
offerings from competitors. e.g
vegetables
Cheaper competitors

Strengths

Opportunities Threats 

Weaknesses

4



Consumer Profile 1 
Age: Primary 45-65
Male/Female
Single or Married
Working/Retired
Average Income:

$65,000+ 

Specific products
Eats for health reasons
Buys organic products
Quality products
Supports local busines
Values convenience
Shops for ambiance
Utilizes coffee seating
area

Health-conscious
Outdoorsy/Adventurous
Active lifestyle
Green shoppers
"Health is wealth"

DEMOGRAPHICS PSYCOGRAPHIC BEHAVIORAL
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Consumer Profile 2

Age: 22-44
Male/Female
Single or Married
Working
Work and Study
Average Income:

$15,000-$50,000

Prioritizes price
Eats to maintain body
image
Values convenience
Shops for the ambiance
Utilizes to-go foods 

Outdoorsy/Adventurous
Active lifestyle
Foodies
Green shoppers
Reads food labels
Vegan/Vegetarian
"I want to look good"

DEMOGRAPHICS PSYCOGRAPHIC BEHAVIORAL
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 Raise brand awareness
Increase market share 

Value Prop ositions 

Marketing Objectives 

What makes us different?
USP: Local & community based- owned by people in the community, offers exclusive products,

high quality, discounts offered to those that are members, improves personal health and
wellness, eco-friendly.

ESP: Happy, Inviting, Friendly, Trust, comfortable with a nice café.
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Radio & TV Advertising
Event Promotion
Merchandise Design
Print & OOH ads
New Logo & Tagline
Social Media & Digital Ads
Influencer Marketing
Blogs & Press Release
Website & App launch 

Campaign Deliverables 
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New Logo& Company Tagline
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Health Grown Locally



Print Ads 
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Out - Of - Home Ads 
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Co-op 7 m
ile

s

12Guerrilla Marketing 



Radio Ad 1 
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30 Sec Ad 
StoryBoard

 

Cut to an aged man
picking the ripe produce
and a worker says "Yes, All
grown locally" "Wow!" 

Opening shot - The outside
of the store people walking

in and out

"Boost your immunity and
support your community"

A shot of inside with filled
hallways of happy people

Close up of various wellness
products on the shelves,
including supplements,
vitamins, herbs and
minerals.

 “Visit the Co-op today and
start your journey for
better health.” 1815 W
Main Carbondale IL

Happybackground music - Announcer Speaks
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Banner Display Ads 
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Health Grown Locally

Health Grown Locally



Website & Mobile App 16

ABOUT US

ORDER NOW

PRODUCTS



Blog Pages 17

With so many options, why should you shop at the Co- op? Here are some
of our favorite reasons.
Ambiance. The shopping experience at this store is something you will
never experience anywhere else, where happy employees roam the
aisles assisting shoppers. By observing our clean environment and
friendly atmosphere, you’re guaranteed to leave happy.
Ownership. At the Co-op, you’re more than just a customer to us. Oh, have
we not mentioned that you can become an owner of the store? Like you
will have voting rights – meaning it truly is your store, and you have a
voice in how it’s run.
Quality. If you are concerned about the quality of the food you eat, the
Co-op is the place for you. The store is more concerned with your health
and wellness. Not forgetting that these are of a high quality yet also at
affordable prices.
Exclusive Products. Another reason you should shop at the Co-op is the
exclusive products. Products like the Poppi. If you want to be gut happy
and healthy, this is the right drink for you. Find products like this and
more only at the Co-op.
Seating area. Finally, after a long day, you deserve to wind while
shopping, and the Co-op offers just that. Also, you may visit the lovely
café inside the store so you can unwind and enjoy a drink.
Shopping at the Co-op has many benefits, such as an emphasis on health
and wellbeing, a welcoming atmosphere, and the opportunity to find
unique products.
So, the next time you're shopping for groceries, think about checking out
the Neighborhood Co-op; you could be surprised by what you find.

5 reasons to shop at Co-op



Social Media Strategy 
Curate feed through paid & organic reach
Post 5 times/week using brand tone and voice
to provide interactive and informative content

 

Instagram
TikTok

Facebook
SHOP LOCAL
EAT LOCAL

GROW LOCAL
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Promo Materials 
for purchase and giveaways eat

co-op
local
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Press Release
sent to media
outlets: 
Daily Egyptian,
Carbondale Times,
Southern Illinoisan 

Media Contact: 
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Media Plan
 Total Budget: $200,000

Ad Production: $5,000
Events: $5,000

Development and
Promo: $10,00

Media $180,000
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Use social 
listening
to media
accounts

Measure
year over
year sales

and
discounts

Use eye-
tracking
data for

ads

Run post
campaign
surveys to
measure

awareness 

Monitor
click

through
rates to
website

In order to gauge the effectiveness and visibility of our campaign we will - 

Campaign Evaluation 22



Thank you!


